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Abstract: Internet and Information Technology have made major changes in form of business all over the 

world. Use of telecommunication networks and internet promoted use of Ecommerce through which several 

purchase activities happen in business. Growth of Ecommerce in India is because of convenience and large 

customer choice. Online retail is about 15% in India, India has 10 million shoppers and is growing at an 

estimate of 40-45%. 

The purpose of the research is to study and measure impact of convenience factor and situational factors on 

online purchase of grocery products in relation to information Technology employees in Pune region. This 

research relies on primary and secondary data. Based on Literature review of past research, Primary data is 

collected by way of responses to a structured questionnaire from IT sector employees in Pune. Data analysis is 

conducted using statistical tools like SPSS, MS Excel etc. Statistical tests, correlation, tabulation, charts etc. 

Findings of the study reveal significance to online players/sellers for i) development and sale of online grocery 

products in targeted segment ii) understand preference of online buyers iii) To know behaviour of  customers in 

various situations. 

Keywords: Online grocery shopping, grocery products, convenience, situational factors. 

 

I. Introduction 

 
Grocery shopping is considered as one of the important and frequent activity of every house. 

People may avoid luxuries like restaurants, movies, vacation/foreign tours but they can’t stop buying 

basic goods like vegetables, fruits, oil floor etc. Because of busy schedule people are not willing to 

spend time on shopping of groceries they find it tiresome and stressful. Long ques at billing counters 

and heavy traffic on roads/market place make people uneasy and feel to complete the task as fast as 

possible.With development of e-commerce and internet facility online is buying is the convenient 

way.(Anckar et al. 2002). Different e-grocery portals like big basket, grofers, zopnow, Aaramshop are 

providing service for selected metro cities in India. 

Online grocery shopping refers to ordering grocery products via the Internet and the subsequent 

delivery of the ordered goods at home (Burke, 1998). It is also defined as a number of experiences 

including information search, web site browsing/navigation, ordering, payment, customer service 

interactions, delivery, post-purchase problem resolution, and satisfaction with every purchase (Ha/Stoel 

2009).Online shopping is a mode of purchasing products and services by ordering them via the Internet-

based stores, which provides consumers with an easy access to products and price information, and 










